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LESSON 8

Collective Marketing

One step by 100 persons is better
than 100 steps by one person.

- Koichi Tsukamoto
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I I

ollective Marketing:
Everyone Plays a

Bigger Game

Jon Schallert, President
The Schallert Group, Inc.
www.DestinationUniversity.com
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I Key Objectives of this Video I

1. Understanding the
advantage of collective
marketing as a group

2. Examine the top collective
marketing tools to use

3. Looking at best-practice

I examples I
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I Key Objectives of this Video I

4. Using cross promotions
and bounce-back
promotions effectively

5. Taking advantage of
Obscure Holidays and
Birthdays to capture free
publicity
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I Destination Business Principles I

| CEOwner |

| Interior & Exterior Image | Loyalty Validation |
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Omnipresent

Integrated
Marketing Sa Mentality

Fi ially
Vision Positioning Adept

‘ Strategic | Unique
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I Top 3 Advertising Principles I

It takes 10 — 16 times the
money to get a new
customer than it costs
to bring an existing
customer back
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R7 FIVESTARS

I Collective Marketing I

» Creating a collective
database

» Collect customer
information in multiple
businesses and compile

I names together I

Copyright The Schallert Group, Inc. The information contained on this page and the entire contents of this manual may not be
copied, published, broadcast, rewritten, reproduced, or distributed without the prior written authority of The Schallert Group, Inc.



Lesson 8: Page 4

Collective Marketing

« Come back and email (or
text) the collective list

» The individual business
participating benefits much
more with the group
collection effort

© The Schallert Group, Inc.
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Let's get the party started! Join now and receive an email offer for Free Queso or Sopapillas!

First Name Please write legibly and use all capital letters.
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How often do you visit On The Border?
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AON The Border, we prormise to not sell, rent or distribute yourinformation. You must be 16 yeers
or oder to join. By prov dng Jour emai adaress andior ol phone o i are opting-in to
e Stancrd

time.

You
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\"'VADVENTI.IRES IN FUNYZ
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Boutner Greek FesTivaL
May 22nd, 23rd, 24th, 25th
Along The Creek In Downtown Boulder

_ Rhythm on the Rails
Weekly on Thursdays:
June 11th - September 10th
Whistle Stop Park in Niwot

“Twenty Ninth Street LIVE!
Weekly on Saturdays:
June 13th - August 8th

Twenty Ninth Street Mall in Boulder

 Boulder Creek Hometown Fair | |
September 4th, 5th, 6th
Central Park In Downtown Boulder

" Longmont Oktoberfest
September 11th, 12th, 13th
Roosevelt Park in Longmont

Far a a;:;plete list of evcnts prizes, &
rules and regulations, vmt us onlin

I:‘"}'ee Beer For A Year!
FEGET STAMPED _ 33 DAY TOUR!

@ Get a FREE Boulder Beer - Only 3 stamps!
Get FREE commemorative BCE ‘
tour T-shirts and Hats! g 'g$

+ Plus The Grand Prize: Get 15 stafps
on the tour and you will be eligible
to win Free Beer For A Year!

+ Get A Stamp For Every Day You Attend!
+3Stamps  FREE beer
~6Stamps  FREE beer and event T-shirt

+9Stamps  FREE beer and BCE tour commemorative T-shirt
lM +12Stamps  FREE beer and BCE tour commemorative hat

I/ -15Stamps  ENTERS you into the drawing for FREE BEER for
a year plus any other treasures we can dig up!

e T

Si treth egal?Plzza
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lebrate;..

honoring traditions and creating new ones!

20

creating new ones!

Friday & Saturday ~
November 2" & 3™
Twelve fabulous merchants to visit,
wonderful things to see and taste and
TWELVE winners!

Pick up your card at BELLA in La Grande or Baker City,
visit eight or more participating merchants and
be entered to win one of twelve gift certificates.
J Tabor Jewelers Peterson’s Chocolatier
Geiser Grand Gift Shop  wew! The Trailhead
Tawny's Toy Box MADHabit
Hearts & Petals No. 1911

91
Queen City Modern ~ BELLA Main St. Market
Cody’s General Store Sycamore Tree
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Friday & Saturday ~

November 2%¢ & 3
Twelve fabulous merchants to visit,
wonderful things to see and taste and
TWELVE winners!

Pick up your card at BELLA in La Grande or Baker City,
visit eight or more participating merchants and
be entered to win one of twelve gift certificates.

J Tabor Jewelers Peterson’s Chocolatier
Geiser Grand Gift Shop wEW! The Trailhead
Tawny's Toy Box MADHabit
Hearts & Petals No. 1911
Queen City Modern BELLA Main St. Market
Cody’s General Store Sycamore Tree
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EVENTS ABOUT US WHAT'SNEW ~ BUSINI ESS DIRE CTORY. CONTACTUS

Tuesday, August 27, 2019 6 p.m.-8p.m. FREE

Tunisia in Concert & Ice
Cream Social On
Havana Street in the
Rose Garden

23

Dartmouth Ave.
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I Effective Cross Promotions I

* Different businesses with
similar Top 10% Customers
businesses help customers
move from one business to
another by promoting each
other

© The Schallert Group, Inc.

I Bounce-back Promotions I

» Entice customer for an
unplanned return visit

» Market to customers during
high traffic time periods

© The Schallert Group, Inc.
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I Bounce-back Promotions I

* And drive customers back to
your business during low
traffic times

* Helps even out revenue
during off-season times

© The Schallert Group, Inc.
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AGIFT’
FORYO

to use on your next visit*

* ale house

EAT + DRINK

CHASE'S

Calendar of Events

THE AUTHORITY SINCE 1957

GETTYSBURG TIMES ® FRIDAY, NOVEMBER 19, 2004

BILL SCHWARTZ/GETTYSBURG TIMES
WINERY CELEBRATES MICKEY MOUSE — Adams County
Winery employees celebrated the birthday of Mickey Mouse, who
first appeared in the animated movie Steamboat Willie 76 years ago,
by toasting to his continued good health today. Pictured are, from
left, John Kramb, Connie Canute, Buz Kolleogy, and Steve Wentz.
The winery tasting room is decked out in Mickey Mouse decorations
to include balloons, drawings, and Mickey trivia questions. In honor
of the occasion, the winery will give a ten percent discount on any
purchase at the winery for anyone who wears any
emblem during their visit between now and Sunday. Store house are
10 to 6 p.m. every day. Call 334-4631 for more information.
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Destination Greation Course
Recommended Books and Interview List

The following books and authors are mentioned in Destination Creation Course.

INTERVIEWS AND AUTHOR BOOKS:
» Jay Baer Hug Your Haters: How to Embrace Complaints and Keep Your Customers Lesson 7
Talk Triggers: The Complete Guide to Creating Customers with Word Lesson 5
of Mouth
» Marti Barletta: PrimeTime™ Women: How to Attract, Convert, and Keep Boomer Big Spenders  Lesson 4
& Lesson 4 (S)
» Andy Core: Change Your Day, Not Your Life: A Realistic Guide to Sustained Motivation, Lesson 3 (S)
More Productivity, and the Art of Werking Well
» Shep Hyken: Amaze Every Customer Every Time Lesson 6
» Bernadette Jiwa: Difference: The one-page method for reimagining your business and Lesson 7 (S)
reinventing your marketing
The Fortune Cookie Principle: The 20 Keys to a Great Brand Story and
Why Your Business Needs One
» LauraVanderkam: 768 Hours: You Have More Time Than You Think Lesson 3
INTERVIEW - NO BOOK
> Howard Hyden: Lesson 6 (S)
BOOKS - NO INTERVIEW
» Chase’s Calendar of Events Mentioned
during Lesson 8
» Jon Bond and Under the Radar: Talking to Today’s Cynical Consumer Mentioned
Richard Kirshenbaum during Lesson 7

*  (S) = Supplemental
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TRANSFORM YOUR BUSINESS
AND COMMUNITY INTO A

CONSUMER
DESTINATION

The Schallert Group’s Destination Business
strategy has helped businesses large and small
to capture more market share, even when larger,

better-capitalized competitors seemingly have the
advantage. When independent business owners
apply the Destination strategy to their businesses,
they naturally attract more local consumers
along with customers from outside the traditional
marketplace. Businesses that generate higher
revenue and more tax dollars also impact the
community in which they reside, making any city,
town, or downtown more sustainable.

The Schallert Group, Inc.

PO Box 1210
Fraser, CO 80442

Info@JonSchallert.com | 303-774-6522 | www.JonSchallert.com





